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Written in an accessible style, Advertising Creative has become a key resource on the most recent trends of
strategy, concepts, design, and integration of media and technology. The Third Edition gets right to the
point of advertising by stressing key principles, illustrating them, and then providing practical information
students and working professionals can use. Drawing on their own personal experience as award-winning
experts in the creative advertising field, Tom Altstiel and Jean Grow offer a unique blend of real world and
academic perspectives as they examine relevant and cutting-edge topics, including global, social media,
business-to-business, in-house, and small agency advertising. Indeed, this hands-on textbook takes you well
beyond traditional media topics, offering engaging examples and case histories on hot issues such as digital
technology and tools, diversity, and an ever-expanding global marketplace.

In the new edition, Altstiel and Grow take a deeper dive into the exploration of digital technology and its
implications for the industry, as they expose the pervasive changes experienced across the global advertising
landscape. Their insightful discoveries reveal how brands now cut across geographic and cultural boundaries
with lightning speed, and how the interplay of technology and culture, both local and global, is fast creating a
marketplace that knows no boundaries. However, as cultural, geographic, and economic boundaries shift
under our feet, the most important revelation of all is the identification of the three qualities that will define
the future leaders of this industry: Be a risk taker. Understand technology. Live for ideas.

KEY FEATURES

Added chapters on Global Advertising and Social Media as well as expanded coverage of digital media■

reflect the rapidly changing advertising industry.
Updated throughout with new illustrations and timely examples.■

"Survival Guide" chapter offers practical advice on how to land a job in the advertising business?and■

advance?illustrated with student portfolio examples.
Dynamic four-color design throughout showcases vivid sample ads to clearly illustrate advertising■

strategies and trends.
Engaging end-of-chapter exercises encourage creative thinking.■

Insightful stories from seasoned advertising creative professionals and rising stars provide an■

inspiring picture of the industry.
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From reader reviews:

Patrick Sherman:

Nowadays reading books are more than want or need but also become a life style. This reading practice give
you lot of advantages. The advantages you got of course the knowledge the particular information inside the
book this improve your knowledge and information. The data you get based on what kind of publication you
read, if you want get more knowledge just go with training books but if you want feel happy read one with
theme for entertaining for example comic or novel. The particular Advertising Creative: Strategy, Copy, and
Design is kind of e-book which is giving the reader unstable experience.

Chris Barrentine:

Information is provisions for anyone to get better life, information today can get by anyone on everywhere.
The information can be a expertise or any news even a concern. What people must be consider while those
information which is within the former life are challenging to be find than now is taking seriously which one
works to believe or which one the particular resource are convinced. If you receive the unstable resource
then you understand it as your main information we will see huge disadvantage for you. All those
possibilities will not happen in you if you take Advertising Creative: Strategy, Copy, and Design as your
daily resource information.

Vanessa Gilliam:

Reading a reserve can be one of a lot of action that everyone in the world likes. Do you like reading book
therefore. There are a lot of reasons why people enjoy it. First reading a reserve will give you a lot of new
facts. When you read a guide you will get new information mainly because book is one of several ways to
share the information or perhaps their idea. Second, reading a book will make anyone more imaginative.
When you examining a book especially fictional works book the author will bring someone to imagine the
story how the personas do it anything. Third, it is possible to share your knowledge to some others. When
you read this Advertising Creative: Strategy, Copy, and Design, you may tells your family, friends in
addition to soon about yours reserve. Your knowledge can inspire others, make them reading a reserve.

Mark Guerrero:

Advertising Creative: Strategy, Copy, and Design can be one of your starter books that are good idea. Most
of us recommend that straight away because this e-book has good vocabulary that may increase your
knowledge in terminology, easy to understand, bit entertaining but nevertheless delivering the information.
The author giving his/her effort to put every word into satisfaction arrangement in writing Advertising
Creative: Strategy, Copy, and Design however doesn't forget the main point, giving the reader the hottest and
based confirm resource facts that maybe you can be one among it. This great information may drawn you
into new stage of crucial contemplating.
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