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The authors present a powerful and tested approach that hel ps managers see a business' s every action
through the eyes of its customers. This approach is organized around the values that matter most to
customers: Acceptability, Affordability, Accessibility and Awareness. Taken together, these attributes are
caled the"4A’s." The 4A framework derives from a customer-value perspective based on the four distinct
rolesthat customers play in the market: seekers, selectors, payers and users. For a marketing campaign to
succeed, it must achieve high marks on al four A’s, using a blend of marketing and non-marketing
resources.

The 4A framework helps companies create value for customers by identifying exactly what they want and
need, as well as by uncovering new wants and needs. (For example, none of us knew we "needed" an iPad
until Apple created it.) That means not only ensuring that customers are aware of the product, but also
ensuring that the product is affordable, accessible and acceptable to them.

Throughout this book, the authors demonstrate how looking at the world through the 4A lens helps
companies avoid marketing myopia (an excessive focus on the product) as well as managerial myopia (an
excessive focus on process). In fact, it is a powerful way to operationalize the marketing concept; it enables
managersto look at the world through the customer’s eyes. This ability has become an absolute necessity for
success in today’ s hyper-competitive marketplace.
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From reader reviews:
Patrick Perkins:

Information is provisions for folks to get better life, information these days can get by anyone at everywhere.
The information can be ainformation or any news even a concern. What people must be consider when those
information which is from the former life are challenging be find than now could be taking seriously which
one is appropriate to believe or which one often the resource are convinced. If you have the unstable resource
then you obtain it as your main information it will have huge disadvantage for you. All those possibilities
will not happen with you if you take The 4 A's of Marketing: Creating Value for Customer, Company and
Society as the daily resource information.

Charles Wagoner:

This book untitled The 4 A's of Marketing: Creating Vaue for Customer, Company and Society to be one of
several books this best seller in this year, that is because when you read this guide you can get alot of benefit
upon it. You will easily to buy thiskind of book in the book shop or you can order it through online. The
publisher in this book sells the e-book too. It makes you quicker to read this book, since you can read this
book in your Smartphone. So there is no reason for you to past this publication from your list.

Martin Hanson:

The publication untitled The 4 A's of Marketing: Creating Value for Customer, Company and Society isthe
reserve that recommended to you to learn. Y ou can see the quality of the publication content that will be
shown to you actually. The language that publisher use to explained their ideas are easily to understand. The
copy writer was did alot of analysis when write the book, to ensure the information that they shareto you is
absolutely accurate. Y ou also could get the e-book of The 4 A's of Marketing: Creating Vaue for Customer,
Company and Society from the publisher to make you far more enjoy freetime.

Susan Bannister:

A lot of people always spent their own free time to vacation or perhaps go to the outside with them family or
their friend. Do you realize? Many alot of people spent they free time just watching TV, or even playing
video games all day long. If you need to try to find a new activity that islook different you can read a book.
Itisreally fun for you personally. If you enjoy the book which you read you can spent the entire day to
reading a e-book. The book The 4 A's of Marketing: Creating Vaue for Customer, Company and Society it
is quite good to read. There are alot of those who recommended this book. These people were enjoying
reading this book. Should you did not have enough space to create this book you can buy the particular e-
book. Y ou can mOore easily to read this book out of your smart phone. The priceis not very costly but this
book has high quality.
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